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sue one of these options, you 
can either hire a professional 
to record the sound and video 
or use software to record your 
clip cost-effectively. Just make 
sure that the sound and video 
are high quality.  

Interconnectivity: A 
marketing goldmine
While some fi rms discourage 
their CPAs from posting to 
LinkedIn, Facebook or other 
social networking sites due to 
brand erosion or fear of what 
young people might post on 
their profi les, it’s a phenomenon 
that’s diffi cult to prevent. Your 
target recruits are now so con-
versant online that searches and 
networking tools are second na-
ture to them. They are looking 
for and discussing you online.

It only takes a few minutes 
to set up a professional profi le, 
especially if you ask one of the 
millennials in your fi rm to do 
it.  At our fi rm, our in-house 
millennial was much faster than 
we were—and she was far more 
excited about seeing us on those 
sites and, as a result, created a 
more engaging profi le.

Web 2.0 is all about the in-
terconnectivity you can create 
in these online communities, 
much like a live and expanding 
Rolodex. To reap the benefi ts, 
make sure that you’re promot-
ing others, and they’ll support 
you in return. Get associa-
tions, colleges, colleagues, cli-
ents and others writing about 
and linking to you. The more 
like-kind connections you 
make, the more your Rolodex 

expands organically to connect 
with potential recruits, pros-
pects and clients.

Like your Web site, Web 2.0 
is a work in progress: you don’t 
have to implement everything 
at once, and you can change at 
any point. Simply defi ne your 
target audience, determine the 
purpose of each online tool and 
monitor your results. 

About the author: Dawn Wa-
genaar is a principal with Inge-
nuity Marketing Group in St. 
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site design and development, 
marketing, training and public 
relations. She can be reached at 
dawn@ingenuitymarketing.com
or 651-690-3358. 
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