














Within a timeline of three months, news of 
LeVander Estates was published in virtually 
every neighborhood weekly as well as the 
St. Paul Pioneer Press. By sending press 
releases with the feel of a news article, some 
newspapers published the releases verbatim 
or with minor changes. 

We also gained coverage on the local cable 
access news channel, which aired a story 
on the groundbreaking repeatedly for two 
weeks. The campaign was so successful that 
when we pitched a story about LeVander 
to Minnesota Public Radio, the business 
editor noted that the project “seemed to 
have gotten a lot of press.” As a result of 
this press, a well designed website and 
direct mail campaign, the grand opening 
party for key prospects and residents was 
very well attended at a nearby country 
club, despite a very snowy day. Several new 
sales leads were generated and the two-
year-old project is still viable and under 
development even as the residential real 
estate industry has hit a down cycle.
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T he ResultsLeVander Estates
Sales: Promote Property

Sales Support

South West Review: April 2006
“LeVander Estates breaks ground in SSP”
Featured LeVander Estates, T.K. Hill Builders and River Run Properties


